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Bidding Behavior Analysis in SNS Advertisement Auction

Ryo SHIRAISHI™'  Kohei OTAKE™  Takashi NAMATAME™

Abstract: In this paper, we analyze the bidding strategy of Internet advertising which has been rapidly growing in recent years. In
this paper, we focus on the advertisement auction displayed on Facebook which is a representative social networking service (SNS).
In such a platform, the system automatically bids according to the setting of the bidding conditions and only the result of winning
bids is reported to the client, so the mechanism of the bidding cannot be clearly grasped. In this research, from the bidding condition
and the available bidding results, we evaluate the relationship between the bidding conditions and the bidding situation. Through

such analysis, it is thought that it is possible to contribute to more effective bidding behavior, or to clarify the mechanism of the
successful bid even partially.

Keywords: SNS Advertisement, Bidding, Multiplicative Regression Analysis
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